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Logo Spacing.
Grey striped area indicates safe zone
Other graphical and visual elements can be safely positioned up to the 
adjoining blue area.

Blue indicates clear space
The blue area must be kept free of all other graphical and visual elements. The 
minimum required clear space is defined in the image (equal to the height of 
the company name lettering)

Logo Construction.
Generally speaking, a completed circuit is a network which connects two or 
more units for efficient and proper functioning of the system. The icon of the 
entire logo represents an incomplete circuit with its traces (lines) almost on 
the verge of getting connected inside a system (circle).

Symbolism of the logo for GSS Webtech
The logo helps describe the characteristics of GSS Webtech, where the 
company is trying to connect latest technology to various aspects of the 
society (both being represented by the traces in the circuit), all of which are 
interacting with and within the environment around us (represented by the 
circle).

The logo coveys the importance of technology in the society and how we, as a 
company, try to bridge it with the society for better functioning and 
convenience in this whole wide world.
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Logo Specification



DM Sans (Bold)

ABCDEF
abcd1234
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!@#$%^&*()

When to use
DM Sans Bold is the primary font used for the logotype/logo 
wording. DM Sans Bold can also be used as the standard when 
stronger emphasis is needed, such as in: stationery, website 
design, brochures and all forms of general correspondence.

When to use
Roboto regular is a very popular font that is widely used by 
many brands. For all forms of standard body text, including but 
not limited to stationary, website design, brochures and general 
correspondences, Roboto is to be used.

Roboto (Regular)

ABCDEF
abcd1234
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Typeface Details

The Typeface 
Font Family.
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We use two font 
families to depict 
the logo, text, 
heading, subtitle, 
and body font. 
Fonts used are DM 
Sans family and 
Roboto family.

The DM Sans 
family consists of 
6 fonts: 3 weights 
and 3 italics. The 
Roboto family 
consists of 18 
fonts: 9 weights 
and 9 italics.

The huge variety of 
font weights and 
widths will ensure 
flexibility, and 
consistency for the 
future growth of 
the identity of the 
company.



Red

PROCESS

SCREEN

WEB

C-3, M-100, Y-97, K-16

R-195, G-34, B-38

HTML #C32226

 

Black

PROCESS

SCREEN

WEB

C-95, M-88, Y-52, K-95

R-22, G-21, B-25

HTML #161519
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Colour Specifications



The first one can be used for all round 
& square cornered profile destinations, 
such as: Twitter, LinkedIn etc., and is 
placed within a container (shown as 
cyan & magenta key lines).

Logo Styles

Primary Full Tone Colour.
This is the primary logo to use. This is your main go-to version of the logo, 
except for limited exceptions below.

Solid Black.
The greyscale version can be used for higher quality, but still B/W print 
reproduction, where a finer halftone screen is used.

Solid White.
The solid black version is only to be used for Fax, and some forms of 
black/white commercial printing applications, such as local newspapers etc., 
where course halftones screens are used.

Social Media.
There 2 versions of the Social Media profile image. Each are saved with 
transparent backgrounds.

The second one is for circular profile 
destinations, such as: WhatsApp, 
Instagram, Telegram, Discord etc., and 
as such does not come inside a 
container or a box.

Logo Usage Guidelines and Mock-ups.5



Logo Usage Practices

Do Not: Logomark.
Do not resize or change the position of the logomark.

Do Not: Fonts.
Do not  use any other font, no matter how close it might look to actual font.

Do Not: Sizing.
Do not  use squish or squash the logo. Any resizing must be in proportion.

Do Not: Color.
Do not change the colors even if they look similar.
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Logo Mock-ups
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Email: contact@gsswebtech.com

Website: www.gsswebtech.com
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